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Contemporary world is characterized by the rapid expansion of digital
technologies and communication channels, which have become indispensable elements
of everyday human interaction. In the digital epoch social network platforms reshape
the patterns of everyday communication and thus have a profound effect not only on
social behavior but also on the linguistic systems of many cultures, particularly the
English-speaking one, creating the environment in which lexical elements are rapidly
circulated, recontextualized and redefined. As a global lingua franca, English is
especially responsive to linguistic innovations generated within online environments.
In the context of British social media discourse the interaction between the traditional
semantics and the newly established pragmatic power is particularly evident as users
manipulate linguistic means to convey the hidden meanings, express humor,
demonstrate their identity or social status.

The study examines the ways in which lexical concepts are employed and
transformed within contemporary British social media discourse. It explores how
British users utilize specific lexical choices to express the social status, convey the
ironic intent and, in general, engage in shared meaning construction processes. Based
on frameworks of lexical semantics, conceptual metaphor theory and discourse
pragmatics, the research argues that digital use of British English on popular social
platform demonstrates high level of lexical innovation influenced by contemporary
socio-cultural trends. The object of investigation is contemporary English language as
used across digital communication spaces, especially on platforms such as Instagram
and TikTok, which play a crucial role in generating and disseminating novel linguistic
tendencies.

The analysis shows that lexical changes: neologisms, metaphorized expressions,
hashtags, memes, etc ensure adaptation to new realities, spread of cultural and social
trends, global context of interaction, fostering changes in language norms and linguistic
flexibility.

In accordance with the cognitive linguistic framework, "lexical concepts are
cognitive structures that encode both conceptual content and pragmatic potential"[1].
Lexical units do not function as static elements but are flexible points that can activate
various facets depending on the context. Social media discourse intensifies this
phenomenon by increasing the spread of contextually driven usages.
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The research showed that a considerable number of lexical units in British social
media discourse undergo semantic extensions. For example the word "sick" is
noticeably often employed in the meaning of high regard of something: "That post is
sick!" ; "mad" is used in the meaning of "very", e.g. "She is mad talented", "I'm mad
excited ...".[2] In the framework of the conceptual metaphor approach the word "dead"
metaphorically extends its semantics to express boredom, for example, "the party was
dead", applying the "lack of energy" metaphor.

Furthermore, in contemporary social discourse, pragmatic implicature and
indexicality [3],[4] perform significant functions, with hashtags, emojis and other
elements like memes, contributing to desired pragmatic effect. In British social media
contexts, lexical concept choices carry social status effects ("posh", "bare"), stance
("cringe", "defo"), regional identification ("peng"," innit"). In one of the TikTok shorts
where responders are to linguistically identify that they are from south London without
mentioning it directly, replies include lexical units such as "peng", "bare", "ting", etc.
These tokens function as "identity shibboleths", activating shared cultural markers of
urban youth culture [5].

Another distinctive feature of British social media is the common employment of
irony and wordplay. The purposeful application of archaic vocabulary ("simply
ghastly") in the context of exaggeration reflects the pragmatic strategy of register
manipulation aimed at achieving humorous effect or stance. The witty combination of
formal and informal units create the peculiar feature of digital British English: "I'm
utterly perished, fam".[6]

Thus, the study indicates that in British social media discourse lexical choices
function as dynamic conceptual tools that facilitate social cognitive processes. The
employed units not only carry the semantic meaning but also signal stance, affect and
indicate social identity. New concepts reflect specific social and technological
processes, general tendencies of globalization and digitalization. New lexical units,
hashtags, memes, etc identify the influence of contemporary digital culture on language
evolution. Since digital communication continues to change and shape the language,
understanding the mechanisms behind this change is essential for linguistics and may
constitute the basis for further research.
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OCOBJUBOCTI PO3BUTKY 'PA®OMOTOPHUX
HABUYOK Y MOJIOJIIUX IIKOJISIPIB I3
JU3APTPICIO

ITonomaproBa bornana BikropiBHa

3100yBayKa BUIIOi OCBITH MariCTEpPChKOTO PiBHSA

Kadenpa criemianbHOi negaroriku

®daxybTET NPUPOIHNYOI, CIIELIAIBHOI Ta 3/I0POB’A30€peKyBaIbHOI OCBITH
XapKiBChKHUI HAIIOHATLHUN TEJarOr1YHIN YHIBEPCUTET

M. I'.C. CxoBopoau, XapkiB, YkpaiHa

Annotation. VY po0oTi po3MISIalOThCS TEOPETUYHI AaCIEeKTH PO3BUTKY
rpaOMOTOPHUX HABUYOK Yy MOJIOJAIIMX IIKOJSAPIB 13 auzaprpiero. OcobauBy yBary
IPUIIEHO BIUTMBY JU3apTpPii HA HABYAILHUM MPOIEC, 8 TAKOK KOPEKI[IHHUM METOIaMm,
K1 MOXKYTh OyTH €(DEKTUBHUMH Yy PO3BUTKY Ipa)OMOTOPHUX HABUYOK Y I[UX JITEH.
BaxxnuBicTh KOpEKIIMHOI poOOTH MIAKPECTIOEThCS Yepe3 ii BIUIMB HA YCIHINIHICTh
HAaBYAHHS Ta COLIAII3AIIIO JITEM.

Key words: au3aptpis, rpad)OMOTOpHI HaBHYKH, IMCOYHA Tepallis, MOJOIIIII
IIKOJIAP1, KOpEKIiifHa poOoTa.

Mera gocJizKeHHsI: TPOAHANI3YBaTH OCOOJMBOCTI PO3BUTKY I'pa)OMOTOPHUX
HAaBHYOK Y MOJIOJIINX MIKOJISIPIB 13 AU3APTPI€I0 Ta BUSHAYUTH €(EKTUBHI KOPEKIIIiHI
METO/M iX (hOpMyBaHHS.

3aBIaHHA 10CJTi/IKEHHS

1. OxapakTepu3yBaTu Iu3apTpito Ta ii BIIIUB Ha GopMyBaHHS rpad)OMOTOPHUX
HaBHYOK.

2. Bu3HauuTH TPyAHOIII OBOJIOIHHS MTUCHMOM Y JIITEH 13 TU3apTpi€cro.

3. [IpoananizyBaTH KOPEKI1HI METOAN PO3BUTKY rpa)OMOTOPHUKHU.

4. O6rpyaTyBaTH €EeKTUBHICTH MICOYHOI Teparii B poOOTI 3 TITBMH MOJIOIIOTO
IIKUTBHOTO BIKY.

BBenenHsi: poO3BUTOK rpad)OMOTOPHUX HABHUYOK € KITFOYOBHUM AaCIIEKTOM
HaBYAHHS MOJIOJIINX IIKOJSAPIB, OCKUIBKH TIMCbMOBI HaBHYKH Oe€3MOcepeIHbO
BIUIMBAIOTh HA iXHIA yCHIX Yy HAaBYaHHI Ta COLIaJIbHIA IHTerpamii. Y miTed 13
TU3aPTPIEIO, KA XapPAKTEPU3YETHCS MOPYIIEHHSIM apTUKYJIAIIINHOT Ta (hoHEMaTUIHOT
CTOPOHU MOBJIEHHS, (popMyBaHHS rPa@OMOTOPHUX HABUYOK MOKE OyTH yCKIIaJAHEHE.
Bracmiiok 1mp0ro, AITH CTUKAIOTHCSA 3 TPYAHOIIAMH HE JIMINE y TUCHMI, a U ¥y
CIPUIHATTI HaBYAJIBLHOTO Martepiany. JlochimpkeHHs B JaHiil cdepl MarOTh BaKIIMBE
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